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     Max. Marks: 75
Note:    a)  No additional answer sheets will be provided.


 b)  All sub-parts of a question must be answered at one place only, otherwise it will not be valued.

 c)  Assume any missing data

Part – A 

Max. Marks: 25
Answer all the QUESTIONS
1. What is e-tailing? 








(3M) 

2. What is socio cultural contest? 






(2M)

3. What is non-store based retailing? 





(2M)

4. What is pricing strategy? 







(2M)

5. What is interior signage? 







(2M)

6. Define Global retailing. 







(2M)

7. Write a note on Role of retailer. 






(3M)

8. What is retailing growth strategies? 





(3M)

9. What is Merchandise presentation? 





(3M)

10.  What is Retail planning process?






(3M)

Part – B 

Max. Marks: 50

ANSWER ANY FIVE. ALL QUESTIONS CARRY EQUAL MARKS.
1. a. What are the trends in Retailing? 

   b. Explain various types of retailing with suitable example? 

2.  a. Explain about lifestyle of Indian shoppers. 

   b. Briefly explain the shopping Environment. 
3.   a. Explain about the Attribute based model of store format choice?

b. What is retail competition? Explain future changes in retailing competition with examples. 
4.  a. Define supply chain management? Explain its process, Tools and Techniques of SCM? 

     b. Define pricing? Explain its objectives and policies of pricing? 

5.  a. Define stores layout? Explain its importance and types of stores layout? 

     b. Explain merchandising process and significance of merchandise planning? 
6.  a. Explain about present scenario of Indian retail with examples. 
b. Explain retailing opportunities in India? 

7.   a. Elucidate retailing in Asia and Europe. 
b. What is retail pricing? Write different types of pricing strategies in retailing. 
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